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Maryland Mandates Retirement
Plans and Virginia to Follow

TO ADDRESS THE GROWING RETIRE-
MENT CRISIS IN THE UNITED STATES,
I MARYLAND HAS MOVED FORWARD
WITH A STATE-SPONSORED RETIRE-
MENT PROGRAM.

Maryland recently passed into law the Maryland
Small Business Retirement Savings Program
(Maryland Saves).  This program was created
*.| to address the large portion of Maryland’s work-
*| force who do not have a retirement plan in place.
Maryland Saves requires certain employers to
establish a retirement savings plans for their employees through the Maryland Saves pro-
gram or their own retirement savings plans such as Traditional IRA, Roth IRA, Simple
IRA, SEP IRA plans, etc.

“Retirement Planning is an important issue,” offered MAC executive Director Peter Blake,
“and one that all small businesses must pay attention to in order to keep pace in a very chal-
lenging labor market. Not only is the mandated version coming -- prospective job seekers
are looking for added benefits in addition to pay. These are going to be critical issues when
looking for employees.”

Maryland’s mandate is not unique as numerous states across the nation are now requiring
businesses to offer a retirement plan. Each state has different rules regarding how the man-
date works and what the fines are for non-compliance.

“There is a huge problem in this country,” cautioned Blake, “with people putting money
away for their golden years. These measures are a direct response to those challenges.
Business owners are being tasked with helping employees manage their long-term finan-
cial security.”

A pilot of the Maryland program launched June 6, 2022, and the widespread program
launched September 6, 2022.

Which employers are required to establish a retirement savings plan under the Maryland
Saves program?
Continued on page 9

MID-ATLANTIC ASSOCIATION OF CLEANERS / WWW.MACASSOCIATION.ORG / 800-235-8360

NOVEMBER/DECEMBER,
2022

IN THIS ISSUE

Executive Director’s Report: Look-
ing towards 2023 .........ccccoirieinennne 2

MAC Board Report: We Need your

DLI Helps Defeat Proposed Ban on
Drycleaning Poly ........cccccoeeveevvennne 6

Are You Eligible for the ERTC? ......6

How to Get the Most from
Membership ......cccccevveveeerercencnnenne. 9

DLI/MAC Membership Rewards
LiSting ..oocveveeereereeeeeere e 10

Allied Trade Members ................... 11



MAC OFFICERS &

DIRECTORS 2020-2021

CHAIRMAN

Dianne Chatelain
Presto Valet
Alexandria, VA

PRESIDENT

Mike McKay
Dryclean and Shirt Salon
Cumberland, MD

TREASURER

Russ Kaplan
Zips Drycleaners
Damascus, MD

BOARD OF DIRECTORS

Norman Way
Puritan Cleaners
Richmond, VA

Chat Chatelain
Presto Valet
Alexandria, VA

Charley Young
Peter Pan Cleaners
Charleston, WV

Dan Criswell
Prince George Cleaners
Prince George, VA

Diane Lee

The Press Dry Cleaning & Laundry

Arlington, VA

ALLIED TRADE DIRECTORS

James Peuster
The Route Pros

Tom McAllister
Kreussler, Inc.

James Just
RR Street & Co.

Dwayne Gwaltney
Phenix Supply

DLI DIRECTORS

Norman Way
Richmond, VA

Mark Pollock
Doylestown, PA

EXECUTIVE DIRECTOR

Peter Blake
P.O. Box 290
Pelham, NH 03076
(617) 791-0128

EXECUTIVE DIRECTOR’S MESSAGE...

Happy New Year

USUALLY AT THIS TIME OF THE YEAR WE
LIKE TO REFLECT ON THE PAST, EVALU-
ATE WHERE WE ARE. WE MAKE NEW
YEAR'S RESOLUTIONS AND PLANS TO
MAKE BIG CHANGES GOING FORWARD.

Do you do this? I admit, while I very seldom
make them publicly, I do make them to myself.
Sorry to say, but I very rarely hit the mark, usu-
ally fail, and find myself making the same ones
the following year. But not this year. This year | /
I have only one goal, and I hope you can do the by

same for you and your business. I will get back Peter Blake
to that in a minute. ’

MAC Executive Director

First, let me forecast my thoughts on our industry. We are poised for growth. We have
a lot of opportunities ahead of us, and we have the ability, desire, and tools to capital-
ize on them. Those that see the challenges and react, be proactive, and invest will suc-
ceed. Those that see the obstacles, don’t learn from the past, keep their heads down,
and don’t utilize the plethora of business assistance tools at their disposal will fail. To
succeed takes work, effort, and investment. By the sheer fact you are still here today
and rebuilding you know you have what it takes to move forward and to thrive.

As an industry we are on a good path. People are returning to the office. Covid is a
part of life and we have found ways to adapt. With the high inflation we are experienc-
ing, garments are becoming less disposable. People are investing in caring for them
properly to expand the life of their textiles. We can use that to our advantage. People
still want to look their best, and that is what we do. We keep people looking and feel-
ing good. Time is still a person’s most valuable asset, and through our convenient
services, we save time.

Back to my goal for 2023. My goal is not to be better than anyone else, but to be better
than I used to be. It is that simple. I am not going to worry about what others are do-
ing, I am going to focus my efforts on controlling the things I can control. How does
that relate to your business?

I plan on doing a better job. I know I have a lot to work on and I have a lot of areas I
am not very good on. But realizing that is the biggest hurdle. Looking introspectively
can be difficult but moving forward I plan to be better. I am sure you all have areas
like that as well. Give yourself a true introspective look. Identify the areas you need
help with.

Look at your quality. Is it a product you are proud of? Is it their ways to improve? If
you are a DLI Member, we have tools to help you do this. We can test your cleaning
quality, tell you how it ranks, how well your system is performing. Are your Customer
Service Reps well trained? You can use DLI’s Secret Shopper program or another
similar service out there. How does your store front look? Ask your friends to come
in and give you some feedback.

One of my good friends was telling me the other day, one of her biggest fears in her
cost group was having other members visit her plant and critique her process and her
plant. It was also the biggest benefit. They saw things and pointed out things that she
had just become accustomed to and had a blind spot. Don’t be afraid to ask for help.

One of the areas I am working on is helping build a much stronger community. We
have laid the grass roots and we have done a great job getting people together on Zoom

Continued on page 3
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ASSOCIATION UPDATE...

MAC Board Report Education & Community Main

THE MAC BOARD
OF DIRECTORS
RECENTLY MET IN
ANNAPOLIS, MD
1 TO BEGIN PLAN-
\| NING FUTURE PRO-
| GRAMS, SERVICES,
*/-1/ AND MEMBERSHIP

4 OPPORTUNITIES.

“As we all know,” com-
mented Peter Blake,
MAC Executive Direc-
tor, “all businesses have
had to change the way
they operate, where their focus is, and how to adapt to the ever
changing business landscape -- and Associations like MAC are
no different.”

“We are looking ahead, and adapting to what opportunities and
challenges we see for our members,” continued Blake, “and now
is a great time to be a part of that discussion. The time commit-
ment is not onerous and can be workable for most business own-
ers. The Association meets only 3-4 times per year with at least
two of those being in-person board meetings. The other may be
via Zoom or some other platform. Quite frankly, we need your

Looking Ahead to 2023

Continued from page 2

meetings and such — now I need to help focus on a more regional
basis so you can have non-competitors visit and share insights. I
need to build a better mentoring system. My father always told me
if you’re 18 or 80 — you still have a lot you can learn.

Look at the systems in your plant. How is your marketing? Can
you do any better? What are your marketing goals? Where do
you want to focus more energy? What investments will pay high
dividends? If you need help — there is plenty out there. I love to
discuss marketing programs and ideas — so feel free to reach out
and we can have a great discussion. If you are on the East Coast |
just might be in your area and we can sit down and have a cup of
coffee and review your ideas. I would love it.

There are some great Marketing Companies that you can also call
for help. I know people that use these services and can provide
some referrals and thoughts. If you are a member of DLI you Dave
Coyle should be no secret to you. He is fantastic and has done
some great things. You have probably seen some of the great work
being done by Be Creative 360. They have helped their members
grow and prosper through lead generation and social media mar-
keting. Another great resource is Cohen Wills at Cleaner Market-
ing. Honestly, succeeding at marketing and branding takes com-
mitment and investment.

You can invest in these tools, or you can invest time and learn how

guidance and expertise to help share the Association’s direction
and to ensure programs and services are reflective of your, our
member’s, needs.”

HOW WILL YOU BENEFIT

One of the greatest benefits of serving on volunteer board like
MACs, is the opportunity to get to know and work with your
peer’s from around the region. It is through this community
you will have a unique opportunity to learn valuable business
tips, tricks, and ideas to help you grow your business. You will
meet life long friends that will help you solve problems, tackle
obstacles, and take advantage of opportunities. Ask any Board
Member and they will tell you the benefits they receive far out-
weigh their investment.

WHAT LIES AHEAD

The MAC Board will be meeting via Zoom monthly as we ex-
plore and implement new programs. Our next in-person meeting
will be late winter/early spring and will be in the Baltimore area.
We will discussing membership, developing new programs, and
be putting together a series of educational and social events for
our members.

Contact Peter Blake at the MAC Office to join and get involved:
peter@macassocation.org/617-791-0128

to do much of it yourself with DLI’s training and resource library.
DLI has also developed a Marketing Lab program to help you cre-
ate content and refine your marketing pieces. I am not saying your
competition doesn’t matter, but I am saying to focus your ener-
gies instead on how to make your brand better and some of those
competitive issues should start to fade away. I hear it all the time:
“they only charge xxx, we can’t make it at that price” or “They are
discounting everything”. There are so many pricing strategies, and
each comes with their own benefits and obstacles. Care less about
what they are charging — and more about what you need to charge
to make the profit you deserve and produce the quality you de-
mand. Worry less about what their ads are saying and focus your
energy on determining what you stand for, and how you convey
that message to your potential customers.

Where else can you get better? What do you do for your com-
munity? What have you done to help promote your community
awareness. Read my last article “Doing Good is Good Business”
for more insight. Determine what areas you need help in, and then
find ways to overcome those obstacles.

You can call, email or even say hi on Facebook and I will help you
find strategies to take advantage of the bright future that lies ahead.
As for me, I sincerely hope I can just be better than I used to be
and keep moving forward. I would love to play a part in you also
meeting that simple goal in the coming year.

NOVEMBER/DECEMBER, 2022/ 3



IDEAS THAT WORK...

Learn from Your Peers and Share Your Expertise

EVERY TUESDAY
MORNING AT 11:30
EST, CLEANERS

FROM ACROSS THE
COUNTRY JOIN TO-
GETHER ON DLl/
MAC’S PEER-TO-
PEER CALLS.

The calls are designed as
an open forum for mem-
bers to ask questions,
pose thoughts or ideas, and to voice concerns over the latest hap-
penings. On the calls, people share their ideas, problems and suc-
cesses. Some of the cleaners who participate have very large op-
erations, while others have only one location and just a couple of
employees. But, they all say they gain meaningful information to
help their business succeed in difficult times.

The open forum design allows for a very diverse and wide range
of topics. Members are free to ask anything and to offer their opin-
ions. DLI is on the call to facilitate discussion and to help bring up
newsworthy topics if needed. Recent conversations have included
discussions on:
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Poly Recycling & Reusable Garment Bags

Hours of operations & Holiday schedules

Tax relief and incentives for hiring

How to find reliable staff

How to better develop routes and increase sales

How to communicate with customers and use of texting
Marketing best practices and the viability of some methods
Lead generation & follow-up including incentives

“This is one of the best new programs developed for our mem-
bers,” offered Peter Blake, MAC Executive Director. “It is a great
way to get feedback from the people that are facing the same chal-
lenges, the same issues and are trying to accomplish very similar
goals. You have tis community of people ready and willing to
offer their experience, and I hope you will take advantage of it.
One of the best benefits membership gives you is access to a tre-
mendous community of people who are invested in your success.”

The calls start at 11:30 a.m. EST. To join, go to:

https://us02web.zoom.us/j/84063392764
Dial by your location: 929 205 6099
Meeting ID: 840 6339 2764

powered by mmm—
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———— BUSINESS SYSTEMS

+ Proud supporter of the industry since 1991

+ Operate your POS and Plant the way you
want, not the way your software wants you to

- Flexible and easy to use

- Let technology improve your operations,
delivery and the customer experience

cnmﬂlaa.fs)?

SPOT Business Systems is the most
comprehensive and complete system available.

www.SPOTpos.com + (801) 208-2212




The Los Angeles ity councll consider=d banning dryeleaning
plastic bags. A member alerted DL to the FJF{,}IZZ-:'.-HZ—]' srd with
about a week's notice DL and the California Cleaners Association
mounted an authoritative defense a1d succeeded in getting the
city ta reconsider. What would have happenead if the associations
woeran't there, would the suteorne be the same? Wha knows but
because DLl and CCA tock action avery costly cutcome for the
ncdustry was stopped short,

Onee enacted, similar measures are often replicatad by other
municipalities and s:atas. DL fights to protect vour business from
reckless legislation like this and worls to keep it fram spreading

DLl gan anly fight for you with the rescurces that come from dues
clallars IF Wil ares nalt A mermbar thic iz a rn':i'url |'r:;-'||1"|r'||r-l eyt '.."..'I‘I}l’
you should be. Join today at DLlonl ne.org/Membership or call

BOO-A3B-24627 to discuss how memt ership works far you

DLI| A




LEGISLATIVE UPDATE...

DLI Helps Defeat Proposed Plastic Bag Ban

THE DRYCLEANING
P4 & LAUNDRY INSTI-
8l TUTE (DLI) AND CALI-
! FORNIA CLEANERS
ASSOCIATION (CCA)
W\ MOBILIZED  MEM-
A4/ BERS TO DEFEAT A
i« | PROPOSED BAN ON
DRYCLEANING BAGS
IN THE CITY OF LOS
ANGELES.

DLI and CCA learned about the city’s proposed ban about one
week before the city’s December 1 vote. DLI and CCA immedi-
ately worked to mobilize members and share comments in defense
of the industry’s use of poly bags.

“DLI and CCA headed off what might have been a very costly
outcome for the industry,” said DLI CEO Mary Scalco. “Once en-
acted, measures like this are often replicated by other municipali-
ties and states across the country.”

While the industry supports recycling and the use of re-usable gar-

Have You Filed for an
ERTC Yet?

TIME IS DRAWING NEAR FOR RE-FILING YOUR 941X
TAX FORMS AND CLAIMING THE EMPLOYEE RETEN-
TION TAX CREDIT (ERTC) YOU DESERVE.

The ERTC, passed under the CARES Act, is a refundable tax cred-
it that rewards businesses who kept employees on their payroll
during the COVID-19 pandemic shutdown. Many businesses do
not think they qualify, but the rules have changed and now there
are multiple ways to get the money you are owed.

The good news is many businesses have already claimed and re-
ceived ERTC for both 2020 & 2021. The bad news is the major-
ity of small businesses have not filed for the program or have not
taken full advantage of all they are able to. The truth of the matter
is the program is new and has been evolving and changing con-
stantly. The more you look into the program the more nuances you
notice that can have a direct impact on the applicability for dry-
cleaners. The maximum relief is over $26,000 PER EMPLOYEE!

Not sure if you qualify? Contact Peter Blake at the MAC office
and he can help you research your applicability. Contact us at 617-
791-0128/peter@macassociation.org.
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ment bags, there is no easy answer to the issue. In many cases
automation devices prove to be even more difficult. Most of these
measures are aimed at reducing litter and improper disposal, but
we don’t usually see drycleaning poly in these instances.

“While this measure was in the city of LA,” cautioned Peter Blake,
MAC Executive Director, “It could just as easily be in your back
yard next. We will continue to see issues like this come up and
we need to respond as quick as possible -- and that takes all our
members to keep watch and alert us to local issues that need our
attention.

FOR MORE INFORMATION:

American Drycleaner interviewed Scalco and CCA President
Toran Brown who is also DLI’s District 8 Director and owner of
Rytina Fine Cleaners and Launderers in Sacramento, California,
about the issue for its special report, “L. A. Cleaners, Associations
Fight Proposed Poly Bag Ban,” released in audio format on De-
cember 8, 2022. A transcript of that report can be found on DLIOn-
line.org. Readers may also listen to the report on the American
Drycleaner website: https://tinyurl.com/4zsm4pdf

cleaners

SUPPLY

Low prices on
every product...
® every day.

Huge selection ¥ u "

S PROBULTS.

EXTRAORDINARY
SERVICE. 2

Place your order by

each week'

We’re always here to

offer expert advice!
5:00PM (your time) and

we'll ship it' FAST
v S DELIVERY.

20,000 PRODUCTS IN STOCK.

Product Order Line: 1-800-568-7768 Korean Speaking 1-800-368-7768
www.cleanersupply.com ©2016 Cleaner’s Supply, Inc.
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Sankosha USA Inc.

TOLL FREE: (888) 427-9120 » TEL: (847) 427-9120
www.sankosha-inc.com
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In the same amount of time that it takes you
to read this, you could have started a pickup

and delivery service for your business

GROW with CleanCloud

Learn mora at httpe/clsancloudapp.com/grow
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Mandated Retirement Planning

Continued from page 1

AN EMPLOYER IS REQUIRED TO BE COMPLIANT
IF ALL OF THE FOLLOWING APPLY:

*  An employer who uses a payroll service

*  An employer who has been in operation for at least two years

*  An employer who has not offered a retirement savings plan in
the last two years

*  What is required for employers to do with this program?

»  Offer a retirement plan in which the employer operates

*  Or sign up their employees through the Maryland Saves pro-
gram.

According to the Maryland Saves website, employers have no
payment obligations, such as making contributions towards the
plan, no federal reporting requirements and will not have to pay
anything to the Maryland Saves program for the service. In addi-
tion to being compliant with the program, employers will receive
a waiver for the annual $300 filing fee required to be paid with
filling the Annual Report with the State Department of Assessment
and Taxation.

CAN EMPLOYEES OPT OUT OF THIS PROGRAM?

Yes. Employees can opt out of the program and choose not to have
funds withdrawn from their paychecks.

CAN EMPLOYERS OPT OUT OF THE PROGRAM?

Yes. Employers can opt out of this program if they already have a
retirement savings plan in place, or

All employees individually opt out of the program. This would
require that the employees information be provided to Maryland
Saves, who would then contact each employee to confirm that he
or she has opted out.

WHAT OTHER STATE REQUIRE PLANS?

Here are the states that have already mandated a retirement plan
be put in place:

*  (California
e Connecticut

e Illinois

*  Maryland

e Massachusetts
e Oregon

*  Washington

States that have passed legislation but the mandated start date isn’t
in affect yet:

¢ Colorado

¢ Delaware
Maine

¢ Hawaii

*  New Jersey
¢ New Mexico

¢ New York
¢ Vermont
*  Virginia

There are another 30 states that have proposed similar measures.
Eventually all states will require some form of mandated retire-
ment planning.

WHAT SHOULD YOU DO TO PREPARE?

Now is a great time to put together a retirement program. There
are a number of tax-incentives and credits available that will help
defray the costs of developing the program and often will cover the
first year’s implementation costs.

There are many resources available to help you install retirement
programs. There are a number of options and a number of ways
you can fulfill the requirements and help your employees plan for
their financial security.

FOR MORE INFORMATION

DLI presented a webinar on using tax incentives to establish pro-
grams and a recording can be found on DLIOnline.org. The pro-
gram was presented by Brian Gasparro a managing partner at Pen-
sion & Wealth Management Advisors, Inc. He can be reached at
Brian@pensionwealth.com or 978-257-3676.

How to Get The Most From Membership

DLI AND MAC ARE
COMMITTED TO
| YOUR  SUCCESS.
WE WANT TO MAKE
SURE YOU GET THE
MOST FROM MEM-
BERSHIP.

At 3:00 EST, on the
first Wednesday of
%4 cvery month, MAC Ex-
| ecutive Director, Peter
Blake, joins Jon Meijer,

DLI Vice president of Membership, on a live Zoom conference
to explore membership and show you how to find and use all the
benefits DLI has to offer.

Join the conference and you will learn how to use the new, re-
designed DLI website, how to find critical education tools, how
to implement key quality control services, and more.

“I love this program,” offered Blake. “It is a chance to interact
with our members, answer questions, and display all that we can
help you with. Join us!

Contact Peter Blake at the MAC Office to join and get the link.
Peter@macassocation.org/617-791-0128

NOVEMBER/DECEMBER, 2022/ 9
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“| saved 25% on press pads just
for renewing my DLI membership.
That’s $995 of real money our
business saved. New members
save even more.”

S

- John Mertes,
Operations Manager at
Ziker Cleaners, South Bend, IN

2 N me—

DLI Membership Pays You Back

Start your DLI membership in 2022 and receive gift certificates worth
more than $2,000 from these industry manufacturers and suppliers:

BeCreative360 Luetzow Ind. Poly Factory Direct
Cleaner’s Supply Memories Gown Preservation
EnviroForensics and PolicyFind NIE Insurance

EzProducts International, Inc. The Route Pros

FabriClean Supply Sankosha USA, Inc.

Fabritec International SPOT by Xplor

GreenEarth Cleaning Unipress Corporation

Kleerwite Chemical United Fabricare Supply, Inc.

DRYCLEANING & LAUNDRY
INSTITUTE INTERNATIONAL

Join now at DLIonline.org/Membership or call 800-638-2627
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2022 MAC’S ALLIED TRADES...

A.L. WILSON CHEMICAL CO.
Bob Edwards
(800) 526-1188

CHRISTOPHER CARLEY, CO
Chris Carley
(410)-781-7145

CLEANERS SUPPLY
Kathleen Kelleher
(800) 531-2943

DARK POS
Jalil Fanaian
(404) 996-0336
www.darkpos.com

D & R EQUIPMENT
Rick Levine
(202) 832-6660

DISTRICT CLEANERS EQUIPMENT, INC.

Larry Langton
(202) 723-7616

EHRENREICH & ASSOCIATES
Richard Ehrenreich
(301) 924-9247

ENVIROFORENSICS
Nancy Shields
(317) 972-7870

EZPRODUCTS INTERNATIONAL, INC
Diane Rue
(863) 767-0155

SMITH BROTHERS CO.
Clint Harris
(336) 788-7705

FABRICLEAN MID-ATLANTIC
Dwayne Gwaltney
(800) 446-3006

FERGUSSON MCKENNA
Daniel Kucharczuk
(610) 444-1412

FORENTA
Morristown, TN
(423) 586-5370

www.forentausa.com

HERSON SUPPLY
Ron Herson
(301)417-1300

KLEERWITE CHEMICAL
Buddy Poms
(877) 553-3794

KLINGER INSURANCE GROUP
Robert Klinger
(301) 428-4935

KOLLMANG& SAUCIER, PA
Frank Kollman, Esq.
(410) 727-4300

KREUSSLER, INC
Tom McAllister
(813) 884-1499

MECHANICAL CONTRACTING &
MAINTENANCE
Mike Bright
(240) 216-4342

METHODS FOR MANAGEMENT
Kermit Engh
(402) 306-3129

METRO-CHEM
Jim Tirpok
(336) 788-7705

MOORE SERVICES
Jerry Moore
(800) 941-6673

SANKOSHA
Ken Uchikoshi
(888) 427-9120

SEITZ, INC.
Jeftrey Hoffman
(813) 886-2700

SPOT BUSINESS SYSTEMS
Ray Cheshire
(801) 208-2212

R.R. STREETS & CO
James Just
(202) 215-5086

TRIAD ENGINEERING, INC.
Dane Ryan
(304) -755-0721

THE ROUTE PRO
James Peuster
1-877-DR-ROUTE

USB PAYMENT PROCESSING NE, INC
Donny Lala
(410) 828-4286

WILLIAMS MULLEN
Channing Martin, Esq.
(804) 420-6422

These suppliers support the work of MAC as Allied Trades Members.
When you need supplies, equipment or other goods or services,
contact a MAC Member first. Show them you value their support of
the association and the industry.

Don’t see your supplier here? Contact MAC and let us know and we
can send them membership information. Make sure your suppliers are

supporting YOU!
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For Contactless Automation at the
Front Counter, Plant and Routes

« Presses and Solutions for all Budgets

- Best and Free Technical Support Forever

« Proudly Made in the USA

. We are the Only Manufacturer of TUV SUD Safety
Certified Presses; Includes OSHA and UL Safety
Standards

« Low Cost of Ownership — Very Reliable,
Easy to Fix and Upgradeable

« Pre-printed Sequentially Numbered Heat Seal
Barcode Labels in One Day

A Proven Industry Leader & Recommended by the Consultants You Trust.

ts Internat;
{0duC Ong/
?}? y /,7

Call Toll Free
877.906.1818

for details on your

FREE Heat Seal Press Evaluation

The Ultimate Heat Seal Machine

with terms and plans that work for you.

garment labeling experts since 1989

S Ve Wi ez Toll Free 877.906.1818 www.ezpi.us

MAC

Mid-Atlantic Association of Cleaners

MID ATLANTIC ASSOCIATION OF CLEANERS
A DRYCLEANING & LAUNDRY INSTITUTE
PARTNER
14700 SWEITZER LN.
LAUREL, MD 20707

For up to date news and information,
visit us at www.macassociation.org



