First Ever Virtual Fall Fest Expo a
Huge Success

WITH ALL REGIONAL TRADE
SHOWS LIKE OUR OWN SDLS

3 e CANCELLED IN 2020, MEM-
E x o BERS WERE LEFT SCRAM-

BLING TO FILL THE EDUCA-

TIONAL VOID.
O N D E M A N D In order to help answer those needs,

PDCA, NEFA and SEFA joined
forces to produce the first Fall Fest
Expo. The virtual event was de-
signed to combine some of the most
important aspects of traditional
trade shows: education, equipment
demonstrations, and peer-to-peer interactions, in a virtual setting that would allow for

people to attend from across the country. The on-line Zoom event brought outstanding
speakers straight to the computers of those attending.

Sponsared By:

Among the highlights was keynote speaker was Beth Z., Your Nerdy Best Friend, whose
lively presentation was full of suggestions and web sites that showed attendees tech tools
that can help and protect their businesses.

Trudy Adams, a popular expert on customer relations, gave tips on preparing employees
to give profitable consumer service. James Peuster spoke on creating a sales culture with
your route team. There were tips on finishing, maintenance and specialized stain removal.

Economist Chris Kuehl talked about what he thought the just concluded election would
mean for businesses next year, expecting pretty solid growth. There were panel discus-
sions on many aspects of our businesses, including equipment maintenance, employee re-
lations, legal questions and more.

The event was recorded allowing participants to see the sessions either live or on demand.
The recordings will be available until February 28, 2021 for viewing.

Due to the success of Fall Fest EXPO, plans are underway for Spring Fest EXPO, April 14-
16, 2021 and the second annual Fall Fest EXPO during the weeks of November 1-12, 2021.

There is still time to register and access all the recordings. Visit www.nefabricare.com to
register or call Peter Blake at 617-791-0128 for more information.
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/j FabricareManager

System Solutions for Dry Cleaners
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SOLUTIONS

Transactions are easier than ever
with our POS software tailored to
the specific needs of dry cleaners

&> CHOOSEBETWEEN [—=
~n HOSTED OR STANDALONE [~

No matter the size of your business, you choose
the cloud or local server.

<= Route '@} CloudBased €, Assembly
Management : Backup - &3~ Manager

Our route software has everything . Our cloud based backup provides - You can enjoy the benefits of an

you need to stay organized and keep ° you with a secure offsite cop{/(of : automated assembly conveyor at a

track of your routes - your data should disaster strike. - fraction of the cost

fabricaremanager.com 770.966.9323
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EXECUTIVE DIRECTOR’S MESSAGE...

Time to Turn the Page

AS | WRITE THIS, WE ARE NEARING THE
END OF A MISERABLE 2020 AND WEL-
COMING THE HOPE OF A NEW YEAR.
MY SINCERE WISH FOR ALL OF YOU IS
FOR A 2021 THAT IS A DAMN SITE BET-
TER THAN THIS PAST YEAR.

Trust me, we have weathered a great storm, but
the new year is bringing with it some much need-
ed hope. There is a light at the end of this long
dark tunnel -- I just wish it were a lot brighter and J il
closer than it looks to b.e. Pres1.dent Trump has Peter Blake,
finally signed the new stimulus bill we have been SEFA Executive Director
asking for providing more PPP funding, making

forgiveness much easier for loans $150,000 and less, and providing clarity on the tax-
free intent of the loans. With that package comes more Pandemic unemployment Aid
in the amount of $300/week which still provides an incentive to keep working.

The vaccines are starting to be rolled out nationwide. The first tier of recipients have
already gotten them, the first responders and essential workers are next. Within the
next few months, my hope is that it will be widely available to all so we can truly get
people back to work and start being able to end “social distancing” a term I hope to
never hear again.

My firm belief is that January will also bring about the rollback of some of the state
and local restrictions on people and activities that have been strengthening since
Thanksgiving week. I know I am not alone when I say I have Covid-fatigue and I am
ready to turn the page and start rebuilding our industry.

TIME TO BEGIN THE REBUILD

Covid-19 has left in indelible mark on our industry. Some of the changes we have seen
are here for the foreseeable future and we need to accept that, and make those changes
a part of our on-going plan to revitalize fabric care.

Pre-covid, our customers had been making a slow steady crawl to a more casual ap-
pearance and dress. It was always headed in that direction, and drycleaners had been
slowly dipping their toes into the water and deciding whether this was a worthwhile
venture — but along comes Covid and makes us jump into the deep end and figure it
out. Now this segment of the market if far ahead of all projections, and it is now here
to stay. We are going to have accept it, adapt to it, and figure out how we can make it
profitable.

The same can be said for pick-up and delivery. Amazon has been conditioning our
clientele to expect instant gratification and delivery of whatever they need or want for
years. Along comes Covid, and now people don’t want to have to go out for anything.
Contactless Delivery is now the norm and is something every business owner has had
to adapt to. The public health crisis will dissipate in the coming months, but the con-
sumer’s thirst for convenience won’t. They have built it into their lifestyle and now
enjoy the freedom of being catered to and the demand for these services will continue
to grow.

As we start to claw and climb our way back, we need to reflect on some of the other
changes in society. With less physical and social contact, social media, email, and tex-
ting have become even more popular and even more essential to keeping connected.
The fabricare industry needs to embrace those changes as well. We need to develop a

Continued on page 3
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Turning the Page

Continued from page 2

multitude of ways we send our messages. There is no easy answer:
It takes hard work, dedication, consistency, and a vary diversified
approach. You need to understand and embrace as many different
ways of communicating with your customers, and potential cus-
tomers, that you can. I can’t tell you how many times I get asked:
“What is the best way to contact my customers?” My answer is
always the same: “EVERY way you can.” Email is a GREAT tool,
but it can’t stand alone. Texting is a GREAT service, but it will
only reach a fraction of your customers.

Small businesses need to develop a comprehensive plan that in-
cludes a good website, a business Facebook page, a strong social
media presence, an email marketing strategy, and a texting service.
All these tools should be used in a coordinated fashion, and in
many respects should be backed up with some direct mail market-
ing. If you are like most cleaners, you have some of that list, but
not all of it. You should be working towards a program that will
encompass all of it. Don’t worry — you are not alone. If you need
help there are plenty of low cost, high value programs out there
to assist you. I can help. Reach out — DLI can help — reach out!

Let me give you one key piece of advice: Don’t Wait. If you only
have a couple of these tools in place, start using them. Build up
your presence. Don’t have everyone’s email address? Don’t wait
— start a program and build to it. The longer you wait, the farther
you fall behind, and the more excuses you will find to delay. Make
a plan to use what you have and then add and build upon it.

Not only have the lines of communication changed, so have the
messages. Time is one of the most important commodities we
have. We need to demonstrate the time savings of our industry.
We need to promote the benefits of lessening the workload and in-
creasing family time. Trust me, I recently endured a couple days of
working while Zoom-schooling my 5-year old grandson, and then
taking care of dinner. There is no time or energy left to do laundry
or anything else. People that work from home are far more likely
to be stressed for time and in need of services like ours!

People are recognizing the value of local businesses. The realize
that these main street businesses are important to the landscape of
the community and help build a strong foundation. People see the
need to keep businesses in town open and thriving. Your messag-
ing can capitalize on that by promoting yourself, but also use cross
promotion with other businesses that are dealing with the same
stresses. You can find some great local marketing partnerships
with companies that provide landscaping services, lawn care, car
washes, and house cleaning services. Take advantage of alliances
you can build within a community.

Don’t fall into the trap of always looking for a “Drycleaning Cus-
tomer”, be on the lookout for people that live a certain lifestyle.
People that value their time and recognize service. People that care
for their personal items like their yard, their vehicles, their homes
— these are where you may find your biggest potential growth.

LOOKING AHEAD

Like many of you, I have had to make drastic changes in my life.
For those who have gotten to know me over the years — I am not
built well for “Social Distancing”. I enjoy people. I like meeting
4 /| SOUTH EASTERN FABRICARE ASSOCIATION

with people, sharing insights and experiences, learning from them,
and helping people in their efforts to make their businesses more
successful. I will be happy to never hear those 2 words again
in that context, and it is my profound hope this isn’t one of the
changes that remain. We can’t lose the humanity that is so impor-
tant, and my fear is that this distancing has caused far too many
people to withdraw from society. The more we accept it, the more
normal it all seems.

I for one, can’t wait to get back out to meeting people, have live
conferences and board meetings, and join society once again.
SEFA is planning on holding its first live Board Meeting in April
and are discussing potential Educational programs for as early as
February. Like you, we are all anxious to move forward and start
rebuilding some of the momentum we lost. I can’t wait to be able
to see and meet with you all again. I firmly believe the worst is
now behind us and we are in fact “Turning the Page”.

Help us all to reconnect... reach out and share your stories with
me. The good, the bad... your hopes for 2021 and beyond. Share
your fears of what lies ahead.

Peter Blake

Peter@sefa.org
(617) 791-0128

OVER 1,200 DRY CLEANERS, MANUFACTURERS AND RETAILERS
DEPEND ON ARROWS SKILL AND PROFESSIONALISM

« Leather & Suede Cleaning
& Refinishing

» Leather & Suede Handbags

« Leather & Suede Repairs

- Designer Leathers

 Shearlings

* UGGS

Trim Cloth & Leather

« Fur Lined Leathers

fessional Fur Cleaning

edding Gown Cleaning &

Call Bruce Gersh
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Equipment-Parts Warehouse Sales Event!

NEMETE Machines f’“’.

© Dry-Cleaning Machines Great Pricing

HXL 8018-C

40LBS
© UNION HL-860 New model available for K4(40/Ib and 60/Ib) with new low price.
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© Uptogo + Shirts/HR © OPL Softmount © Vertical Spiral Rib

Washer-Extractor (20 -70lb) Tubeless Steam Boilers
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DRY-CLEANING-COIN LAUNDRY-OPL www.gslaundry.com

D Huebseh. SMC e ZZZ>

Toll Free : 1-800-875-4756 Tel: 770-343-8455

DRY-CLEANING-COIN LAUNDRY-OPL www.gslaundry.com

benprema@gslaundry.com G U LF STATES

4035 Nine Mcfarland Drive. Alpharetta, GA 30004 ® LAUNDRY MACHINERY COMPANY




WHAT TO DO WITH YOUR
OLD POINT OF SALE”

Gone are the days of long term contracts, expensive
hardware, limited features, and being stuck with a
payment processor you don't like.

You Deserve The Freedom to Choose.

DRY CLEANING SOFTWARE POS.
SMALL & LARGE CLEANERS WELCOME.

WHY CHOOSE ENLITE POS?

S149/mo Per Location.

Unlimited Devices, Employees, Invoices
Free Customer Mobile App.

Company Based in the United States.
Live Phone, Email, and Chat Support.

Migrate Barcodes, Customers, and
Price List from old POS.

Learn More at EnlitePOS.com or Call 404-996-0336

Powered By

AR
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MEMBER SERVICES UPDATE...

SEFA/DLI Members Find Strength in Unity: 2021
Starts with Live Webinars & Peer-Peer Meetings

“THAT WHICH DOES NOT KILL
US MAKES US STRONGER/”
IS A TIME-TESTED ADAGE
FIT FOR THE CURRENT MO-
MENT. THE CORONAVIRUS
PANDEMIC’S IMPACT ON THE
DRYCLEANING INDUSTRY
HAS BEEN DEVASTATING.

However, there is a bright side to
everything. Members of the Dry-
cleaning & Laundry Institute are
pulling together to share ideas and
help each other survive in new
ways. In response to the crisis, DLI has strengthened its focus on
education and fellowship, presenting two virtual training sessions
each week and hosting separate opportunities for members to share
ideas an equal number of times.

“Our school may be closed for now but DLI is committed to sharing
information drycleaning professionals need to survive this crisis,”
said Brian Johnson, DLI’s Director of Education. “So far we’ve
produced more than 50 webinars and we’re not slowing down any-
time soon. Drycleaners need this information. We’re here to help
them survive this and come out stronger on the other side.”

TWICE-WEEKLY ZOOM MEETINGS

DLI offers members two opportunities each week to discuss any
and all industry-related topics. Zoom meetings are held Tuesdays
at 10 a.m. and Wednesdays at 3 p.m.

JANUARY 2021 WEBINAR SCHEDULE

In addition to twice-weekly Zoom meetings, DLI offers two we-
binars each week to help drycleaning business owners adapt and
train employees. DLI presents the following schedule of webinars
and virtual training opportunities:

*  Tuesday, Jan. 5 — Using LinkedIn to Generate Business with
Lou D’ Autorio

*  Wednesday, Jan. 6 — 29 Tech Tools to Create Social Media
Content with Beth Z

*  Tuesday, Jan. 12 — Wetcleaning with Laundrylux’s Dan Gold-
man

*  Wednesday, Jan. 13 — Little Known COVID Tax Benefits with
PuzzleHR

*  Tuesday, Jan. 19 — Tailoring with Dale Kaplan of Kaplan’s
Careful Cleaners

*  Wednesday, Jan. 20 — Create Your Marketing Plan for 2021
with Dave Coyle

e Tuesday, Jan. 26 — Using Bleaches with the A.L. Wilson

Chemical Company

*  Wednesday, Jan. 27 — Top 10 Things to Do Now to Prosper
with Diana Vollmer

“COVID has hit the drycleaning and laundry industry hard,” said
LeAnn Glasser of Plantengas Cleaners in Spring Lake, Michigan.
“DLI continues to work hard to help us succeed. Whether it’s in-
formation on how to process garments and bedding during Covid,
navigate the financial tools that have been provided by the govern-
ment to help keep us afloat or create new marketing strategies to
obtain additional sales, they are there for us.”

ON DEMAND VIDEO LIBRARY

Each week DLI adds recordings of the presentations to make them
available to members who may have missed the live program.
Members simply login to DLIonline.org and click the program to
watch. DLI’s archive currently contains these videos and more:

*  Routes are More Important Than Ever with James Peuster
e 4M Rule for Route Drivers with James Peuster

*  Wash-Dry-Fold, Pt. 1 & Pt. 2 Webinars

*  Wash-Dry-Fold Panel Presentation

*  How to Clean Wedding Gowns with Michael Schapiro

*  Best Practices for Setting Up & Operating Locker Systems
*  Drycleaning Machine Maintenance with Bill Hay

*  Proper Maintenance: The Key to Productivity and Efficiency
with Jerry Moore

*  Boiler Maintenance: Picking the Low Hanging Fruit with
Bruce Grossman and Mike Leeming

*  Hiring Do’s and Do Not’s with PuzzleHR

*  How to Streamline Processes and Save your Business Money
by Leveraging Technology with PuzzleHR

¢ The OSHA Man Cometh with Mike Tatch, OSHA Consultant
*  Three Ways to Enhance Your Business

e WSDLA's Fireside Chat: A Discussion About How to Survive
Tough Times

* Lease Negotiation with Riaz Chauthauni
*  COVID-19 Crisis, Preparing for Restart with Puzzle HR
*  Business Changes I Made in Response to COVID-19

.. and much more! Visit dlionline.org forthe entire
Members Only Library of Videos!

NOVEMBER\DECEMBER, 2020 / 7



2021 Compliance Calendars Now Available

THE FLORIDA DEPART-
MENT OF ENVIRONMEN-
TAL PROTECTION HAS

ISSUED ITS NEW 2021
COMPLIANCE CALEN-
DAR, AND IT IS NOW

AVAILABLE ON THEIR
WEBSITE, AND HAS ALSO
BEEN LINKED ON SEFA.ORG.

The Florida DEP, in cooperation with the Florida Drycleaners Co-
alition was the first state to develop the Compliance Calendar that
has now been picked up by many other states across the country
The Calendar provides a perfect record keeping tool to ensure your
continued compliance. There are provisions for all the required
data in one handy booklet that can be taken down at the end of the
year and stored for the mandatory 5 year period.

“Record keeping violations,” commented Peter Blake, SEFA Ex-
ecutive Director, “are the most common state and federal viola-

8 / SOUTH EASTERN FABRICARE ASSOCIATION

tions in the drycleaning industry. Even if you are not in Florida,
this tool can help you get your plant in compliance.”

The Calendar features reminders on the three most important areas
of concern: tracking monthly perc purchases, recording your tem-
perature gauge readings, and recording your leak checks.

“This is a perfect opportunity for all drycleaners to review their
compliance status,” offered Blake, “and in this business climate
-- I urge everyone to do so. I have seen more aggressive enforce-
ment up and down the east coast, and I shudder at the thought of
our members being unprepared. This calendar, while produced for
FL drycleaners is useful in every state, and most of the check list
items are federally mandated. SEFA has other compliance tools
available on its website or by request for OSHA regulations as
well other regulatory programs. If you have questions, call. We
are here to help!”

SEFA has posted a copy of this Calendar in both English and Span-
ish posted on www.sefa.org, or you can request one be sent to you
by contacting Peter Blake at 877-707-7332.

powered by mmmm—

NY &

———— BUSINESS SYSTEMS

* Proud supporter of the industry since 1991

+ Operate your POS and Plant the way you

want, not the way your software wants you to

- Flexible and easy to use

- Let technology improve your operations,
delivery and the customer experience

cﬂlllHlaanS

SPOT Business Systems is the most
comprehensive and complete system available.

www.SPOTpos.com + (801) 208-2212




REGULATORY ASSISTANCE...

Florida Minimum Wage Headed to $15/hour by
2026: Automatic Adjustments Begin in 2027

ON NOVEMBER 3,
2020, FLORIDA VOT-
ERS APPROVED
A BALLOT INITIA-
TIVE (AMENDMENT
2) TO INCREMEN-
TALLY INCREASE
THE STATE'S MINI-
MUM WAGE UNTIL IT
REACHES $15 PER
HOUR IN SEPTEMBER 2026 WITH THE FIRST CHANGES
TAKING EFFECT IN SEPTEMBER OF 2021.

The minimum wage will increase to $10 per hour effective Sep-
tember 30, 2021 and then each subsequent September 30 it will
increase by $1 until it reaches $15 on September 30, 2026. Future
minimum wage increases will annually adjust for inflation starting
September 30th, 2027.

“We see this trend spreading throughout the country,” warned Pe-
ter Blake, SEFA Executive Director, “and I would not be surprised
to see it picked up by the neighboring states. I am very concerned
over the recent trends in employee compensation rules and regula-
tions, and some of the mandated policies I see being proposed in
other states in the country.”

I” really feel that these trends are going to make it increasingly dif-
ficult for business owners to run their businesses,” Blake contin-
ued. “SEFA and DLI are working closely with industry allies like
Seay Management Services and PuzzleHR to keep our members
informed of these changes and to help us advocate for reasonable
measures.”

If you have any questions on these recent changes, or any other
employee relations questions, DLI has contracted with Seay Man-
agement Consultants to provide assistance as part of your mem-
bership. You can email Sissy Egan at sissy@seay.us or call her at
(407) 426-9484.

Clean Supply

-‘-\’- For all your dry cleaning, laundry and janitorial supplies

Now is the time to switch
to paperless!

Stay Connected
Get up to date
technical guidance,
download Safety
Data Sheets, get
easy access to
events, helpful
links and useful
documents.

Stay in Control
Access your
accounts payable,

Stay Informed
Have everything

you need, all in one
place, for easy
reference, tracking
and budgeting. Stay
on top of your
orders and
payments by
having an e-mail
notification when
they happen.

qued digitally

review invoices and

monthly statements
and pay

electronically from

virtually anywhere,
anytime!

Thank you for supporting our initiative to
Go Green , Go Paperless

Contact us at info@fabricleansupply.com to enroll

By enrolling in FabriClean Paperless E-Communications, | agree to receive my statements and other
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November 9-13, 2020

Fest EXPO a huge success:

sentations, you can still register t0
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National Waste Clean
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“9 ook 12 peges of notes over the course 06 the event.”

"My time was well spent. Not only did | learn a lot, | found it to be uplifting as well. The interaction
with the other participants was also a big plus for me.”
~ Fall Fest EXPO attendee

‘Save the Dates 2021: Spring Fest EXPO April 14-16 * Fall Fest EXPO during the weeks of November 1-12

For more information, contact Peter Blake at Peter@SEFA.org or Leslie Schaeffer at Leslie@pdclean.org
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GET SMRT

9:41 wll T -

9:41 SMHT
SMRT Good Morning, John
We like your style... N
NEXT STOP o= sales dhi
Chapman, John Items N +126%
125 MAIN STREET, SAN FRANCISCO
12:00pm - 2:30pm Delive 382 T +4096
Last visit: 9/18/19
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\. £ Q ' 1] New Custom A
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DELIVERY  DETAI Order #149195 12/016 items
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12 pieces
Sales
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PICK-UP
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If bag is not on doorstep,
please ring bell.
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SMRT POS WAS BUILT FROM THE GROUND UP BY DRY CLEANERS, FOR DRY CLEANERS.
IT'S EVERYTHING YOU NEED TO GET THE JOB DONE — CHEAP, QUICK AND EASY.

b = Bo

GET MOBILE AND BOOST SALES

Turbocharge your revenue with delivery & lockers. Automatic reminders,
change alerts and integrated payments make mobile business a snap.

GET CONNECTED WITH YOUR CUSTOMERS

Your customers prefer communicating by text. Automated messaging
and easy-to-use templates will radically improve your productivity.

GET THE BEST FROM YOUR EMPLOYEES

SMRT records who's doing what, where and when with every item,
order and customer. Employee theft is a thing of the past.

GET AHEAD OF PROBLEMS

With SMRT's built-in message center and issue tracker, you'll never
miss an opportunity to delight your customers with excellent service.

GET UP AND RUNNING

SMRT looks and acts like your phone, so it's easy to teach and easy to
learn. We do all the set-up for you, so you can start rocking it on day one.

SMRT Systems ¢ 415-612-9885 * smrtsystems.com * sales@smrtsystems.com




FINANCE UPDATE...

Pandemic Relief Payments to Give Employees

Financial Assistance

AS EMPLOYERS
CONTINUE TO NAVI-
GATE THROUGH THE
MURKY WATERS OF
PANDEMIC-RELAT-
ED TAX RELIEF AND
CREDITS, THERE IS
ONE LITTLE-KNOWN SECTION OF THE IRS CODE THAT
OFFERS EMPLOYERS ONE INTERESTING WAY TO
HELP EMPLOYEES THROUGH FINANCIAL BURDENS:
PANDEMIC DISASTER RELIEF PAYMENTS.

e L AR

This aspect of IRS code 139 allows employers to reimburse em-
ployees for expenses incurred due to the pandemic, whether it be
personal, family, living or funeral expenses related to the pandem-
ic disaster, or repair or rehabilitation to their home (or contents) as
a result of the pandemic disaster. These payments are not subject
to FICA taxes and are tax-free to the employee.

How would an employer initiate such a program? Best practice
would be to create a policy to identify a few key elements includ-

ing who is eligible to participate, what expenses will be reimbursed
or paid (and any limits imposed), whether employees must provide
receipts for reimbursement (highly recommended), and how and
when payments will be made.

The IRS is relatively vague on the topic of what kind of expenses
can be reimbursable. A few suggestions include unreimbursed
Covid-19 medical expenses (testing, treatment, etc.), work from
home expenses (desk, chair, printer, monitor, etc.), dependent care
expenses such as childcare, remote learning expenses, or educa-
tional resources, increased transportation expenses due to public
transit being unavailable, and even funeral expenses.

One important aspect to remember is that qualified wages are not
considered disaster relief payments. Qualified wages are what an
individual would otherwise earn as compensation, and not pay-
ments to offset any expenses that an individual would incur due
to COVID-19. This program is meant to help employees deal with
the cost of expenses as a result of the pandemic, not replace their
wages.

For more information, visit PuzzleHR.com or e-mail Sue
Boardman at Sue@puzzlehr.com.

Standards

Call Toll Free
877.906.1818

for details on your

FREE Heat Seal Press Evaluation

The Ultimate Heat Seal Machine

with terms and plans that work for you.

Saves You Money, Time and Labor

« Presses and Solutions for all Budgets

- Best and Free Technical Support Forever

« Proudly Made in the USA

- We are the Only Manufacturer of TUV SUD Safety
Certified Presses; Includes OSHA and UL Safety

« Low Cost of Ownership — Very Reliable,
Easy to Fix and Upgradeable

« Pre-printed Sequentially Numbered Heat Seal
Barcode Labels in One Day

For Contactless Automation at the
Front Counter, Plant and Routes

A Proven Industry Leader & Recommended by the Consultants You Trust.

s Internat;
(oQUC Ong/

EzZPi

garment labeling experts since 1989

Toll Free 877.906.1818 www.ezpi.us
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e Tuesday, January 5

Using LinkedIn to Generate Business with Lou D'Autorio
* Wednesday, January 6

29 Tech Tools to Create Social Media Content with Beth Z
e Tuesday, January 12

Wetcleaning with Laundrylux's Dan Goldman
* Wednesday, January 13

Little Known COVID Tax Benefits with PuzzleHR
e Tuesday, January 19

Tailoring with Dale Kaplan of Kaplan's Careful Cleaners
 Wednesday, January 20

Create Your Marketing Plan for 2021 with Dave Coyle
e Tuesday, January 26

Using Bleaches with the A.L. Wilson Chemical Company
 Wednesday, January 27

Top 10 Things to Do Now to Prosper with Diana Vollmer

50000CE000C0000D0A05E Sharing Ideas That Work O O R

Join your peers on Zoom every Tuesday & Wednesday.
Exchange new strategies to help drive business.




What does your business need to do
to become EMV® compliant?

Avoid Liability.

Starting October 2015, if your business does not use EMV equipment and.a data breach
or a counterfeit transaction occurs, you may be held financially liable if you have not upgraded.

XX

Increase Security.

New credit and debit cards will use a chip that generates unique data for each transaction,
making it much harder for criminals to duplicate card information and steal data.

X

Save Money.

Using EMV-compatible equipment may help lower your processing expenses
by potentially reducing compliance fees.

X

LET TRANSFIRST® HELP YOU

NAIL DOWN YOUR
EMV STATUS TODAY

WITH A $199 TERMINAL OFFER.

($495 VALUE)

Upgrade your equipment. Call 800.613.0148
or email DLIStatements@TransFirst.com today!

@ = TRANSFIRST’ DrycleaningC Laundry Institute
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*$199 terminal purchase offer valid for new TransFirst customers only. Terminal offer expires May 31, 2015. All accounts subject to credit approval;
some restrictions or exclusions apply. EMV is a registered trademark in the U.S. and other countries, and an unregistered trademark in other countries,

owned by EMVCo. TransFirst is a registered ISO/MSP of: Wells Fargo Bank, N.A., Walnut Creek, CA, and Synovus Bank, Columbus, GA, for Visa® and
TF3893a_DLI0315AD

MasterCard® transactions only.




2020 SEFA’S ALLIED TRADES...

A-1 PRODUCTS, INC
Birmingham, AL
(205) 787-1403
www.a-1products.com

A.M. CHEVY EQUIPMENT
Pompano Beach, FL
(844) 802-3247
drdrycleaning.com

APEX INSURANCE
Delray Beach, FL
(561) 272-9683
www.fortheinsured.com

ARROW LEATHERCARE
Kansas City, MO
800-542-7769

CENTRAL EQUIPMENT COMPANY, INC
Columbia, SC
(803) 779-2390
centralequip.com

CLEANERS SUPPLY
Conklin, NY
(800) 568-7768
cleanersupply.com

DARK POS
Jalil Fanaian
(404) 996-0336
www.darkpos.com

ENVIRO FORENICS
Indianapolis, IN
(317) 972-7870

www.enviroforensics.com

EPSILON PLASTICS
Marietta, GA
(770) 578-4228
www.sigmaplastics.com

EZPRODUCTS INTERNATIONAL, INC
Wauchula, FL
(863) 767-0155
www.ezproductsinc.com

FABRICARE MANAGEMENT
Acworth, GA
(888) 299-9493
www.fabricaremanager.com

FABRICLEAN SUPPLY
Decatur, GA 770-981-2800
Columbia, SC 803-776-7988

Tampa, FL 813-623-3553

Jacksonville, FL 904-696-7688
Nashville, TN 615-254-5192
Knoxville, TN 865-689-1221

Birmingham, AL 205-251-7272

FABRITEC INTERNATIONAL, INC
Lutz, FL
(813) 990-7401
www.fabritec.com

FORENTA
Morristown, TN
(423) 586-5370

www.forentausa.com

GULF STATES LAUNDRY MACHINERY
Alpharetta, GA
(770) 343-8455
www.gslaundry.com

INDUSTRIAL EQUIPMENT & SUPPLIES
Miami, FL
(800) 969-4766

JCZ CONSULTING
Mt. Gretna, PA
(717) 507-4607

www.janezellers.com

KLEERWITE CHEMICAL
Henrico, VA
(804) 721-8853
www.kleerwite.com/www.smartpel.com

KREUSSLER, INC
Tampa, FL
(813) 884-1499
www.kreussler.com

LAUNDRY PRO OF FLORIDA
Lakeland, FL
(813) 300-7148

M&B HANGERS
Leeds, AL
(205) 699-2171
www.mbhangers.com

NIE INSURANCE
St. Louis, MO
(800) 325-9522
www.nie.biz

N.S. FARRINGTON & CO.
Winston-Salem, NC
(336) 788-7705
www.nsfarrington.com

R.R. STREET & CO,, INC
Naperville, IL
(630) 416-4244
www.4streets.com

SMITH BROTHERS
Chapel Hill, NC
(252) 793-2579

THE ROUTE PRO
1-877-DR-ROUTE
www.theroutepro.com

SEITZ, INC.
Tampa, FL
(813) 886-2700
wWww.seitz24.com

SPOT POS
Wash Respess
(801) 495-1200
spotpos.com

STEINER-ATLANTIC CORP
Miami, FL
(800) 333-8883
www.steineratlantic.com

UNIPRESS CORP
Tampa, FL
(813) 623-3731
WWWw.unipresscorp.com

UNI CLEAN DIRECT, LLC
Cleremont, FL
(321) 297-4286
www.unicleandirect.com

UNION DRYCLEANING MACHINES
McDonough, GA
(404) 361-7775
www.uniondc.com

W.A.G. EQUIPMENT LLC
Mount Juliet, TN
(615) 830-5959
www.wagnashville.com

WHITE CONVEYORS, INC
Cary, NC
(800) 524-0273
www.white-conveyors.com\

WILLCO FORMS
Mike Fleming
(800) 375-3676

Golden City, MO

These suppliers support the work of SEFA as Allied Trades

Members. When you need supplies, equipment or other goods
or services, contact a SEFA Member first.
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CLEANERS

KEEP YOUR HARD EARNED MONEY

. ® We've found over $4 billion to offset the
rensics cost of environmental contamination, and
T e that’s why our clients keep their cash. Find
out how you can protect your nest egg.

Call us today!

866-888-7911 enviroforensics.com




